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ARiE 5% X Terms and Definitions

1. ¥R$5iE M environmental violation:
HE 7T RATH S A (D) VORI A = 28 e R v s e [B 50MT /Bl 7 B4
TRIFEERIAR RS R, ARCE TT A () MUARAE i) R A AR R4
A5 S . Information published by official sources regarding enterprises (public
institutions) violating national and/or local environmental protection laws and
regulations during construction, production and operations processes, as well
as official information about public complaints and reports concerning

enterprises (public institutions) confirmed by authorities to have violation issues.

2. B EBHEE Blue Map Database:

EEI IPE GISZIFAES B AIT AR B, TR Wk 14 31 MESRATEL
X'\ 338 MM T AAT B X PR o B A HETBCR A A Gl B

3, FEEERFEARE: PN RITHE R RS ML 8RN RBUN
B NI A EE R T Wk o 17 N BBURF B AT A DR SR P il | 9?

B X E IR st A SR B R T A S B
BUMEST VB J7 e 7OR], B R B ARk, AR \ERTIME 7
US1H . The public environmental database established and operated by IPE that
amasses and consolidates environmental quality data, total emissions data and
pollution source supervision records published by 31 provinces and
administrative areas and 338 prefecture-level cities across China. The database’s
main sources of information include: the website of China’s Ministry of
Environmental Protection (MEP); websites for environmental protection
departments and people’s governments of provinces and prefecture-level cities
across China, as well as county-level environmental authorities that have
launched official websites; environmental supervision information quoted by
government supervision departments in  mainstream media; official
government Weibo accounts; and official channels used by government water

resources, land and resources, housing, meteorological, and marine authorities.

3. F|ZEJ7 stakeholder:
5 S Yok 8RS A M ok R IR, ATEN B R R S (kB EE
(Green Choice Alliance, GCA) FIIRARAAZIE 1, A1/ BSRANH L S il i

An organization that holds a relationship of interest in a brand’s decisions or

U E LB % 150 HISARiE



activities.” In these evaluation guidelines, "stakeholder" refers in particular to
environmental organizations that are members of the Green Choice Alliance

(GCA), and/or equivalent organizations and their members.

4. FIEFECY Green Choice Alliance (GCA):
Hi IPE 55 21 ZIMRALZIT 2007 SFREROLHIECEE, HATA 55 KA RA
LU . BERHIEE B AT A RS SRADT BN BIAA &R, 2
HEANV SO A TR I, LB AT AEMHE.  Analliance founded and launched by
21 environmental organizations including IPE in 2007, with the aim of
incorporating environmental information disclosure and public participation
into supplier management systems, and promoting enterprises to improve their
environmental performance and realize reductions in resource use and

emissions. The GCA currently has 55 environmental NGO members.

5. fmh¥ brand:
[ 22 J2 0 (AL 7 7 SR, SRR A P R R, KR SR s F P ST
An organization that conducts procurement from multiple levels of suppliers,
coordinates production and distribution processes, and ultimately provides

products to end users.*

6. LN BE supply chain:
APE ROEI R, U RO R SR AL B 2 P BT R I B A R, A
EZEHME N o The chain or network of production and distribution
processes® through which products are ultimately provided to end users, and

that includes multiple tiers of suppliers.

7. LN supplier:
[ it LR (A = T R IR 25 A2, AR (RN R T R R R ) S ORI A
AR EARERE R . 54 R IAR SRR (i K B b 2
Wit [ R FEYAL B ¥ ) . An organization that provides products and
services to a brand,? including but not necessarily limited to a brand’s factories

and other affiliated enterprises, production subcontractors, raw materials

% This definition references relevant ISO standards.

P ME NS E (NIRRT (GB/T 24420-2009))

* This definition references the Supply Chain Risk Management Guidelines (GB/T 24420-2009).
ME NS E (NIRRT (GB/T 24420-2009))

® This definition references the Supply Chain Risk Management Guidelines (GB/T 24420-2009).
TME NS (NIRRT (GB/T 24420-2009))

® This definition references the Supply Chain Risk Management Guidelines (GB/T 24420-2009).



10.

11.

providers, and service providers for production processes (e.g. centralized

wastewater treatment facilities, solid and hazardous waste treatment facilities).

EEALRIRT . RO BN R 2 BT 5 A XA A R ml R R R
Potential supplier: A supplier that is intended for future cooperation with a

brand, but has not yet officially become a supplier.

A REBE NI . AFAEMBE ISR, H AR BER JR R B 5
BEAT 3 I 1 B B A L7

Problem supplier: A supplier with an existing environmental violation(s) that has
not yet publicly disclosed an explanation about the reasons for its

environmental violation(s) and the status of corrective actions.

N (CELSR. KATD  publicly explain (require, publish):

m LB B & SRR IPE W RS BA. BERSERE, DL
P X K AT{E B . Brands publicly release information in written form
through channels such as government platforms, brand websites, IPE’s website,
traditional media, and social media (e.g. official Weibo, We Chat public accounts,

etc.).

¥ Z ML screening mechanism:

fit RS P B W Pt 2, A R I N R B PR B A %, R G R 4
RAEH VLA, The process by which a brand utilizes the Blue Map Database to
regularly screen its suppliers for environmental violation records, and issues

explanations to stakeholders about its screening results.

Xk 2R 45 RAE 1 BH issue explanations of screening results:

vare WL ) M1 i 7 U W e 2 ) AR 7 B, AR AE PRI R0 S AR B A4
R EE L, HXARES W (KRR ULABRY.  Brandissues to
stakeholders an explanation of the number of suppliers screened, names of
suppliers with existing environmental violation records etc. For details, please

consult the “Screening Results Explanation Template.”

{E B AJT information disclosure/disclose information:
M P IR T I R S A B U I S AT AT UL AR N R S WA
M IR 5 W 4 0 s AL #E 5 20 ) . Supplier issues a public explanation of the

reasons for environmental violation(s) and the status of corrective actions. For



details, please consult the “Guide to Addressing and Removing Supervision

Records.”

12. 5 EMAC % remove violation record(s):
PR I8 I SR SO R B BE =07 B AR, ARSI IR A, GiE
IR SEE 207, PT DLSEIAFRHEE  1PE 45 R R0 S5 DT 3 ]
P A R IR H iR, RN BES I (P D s A B
). Supplier undergoes an off-site document review or on-site third-party
audit to confirm the reasons for an environmental violation record(s), verify that
corrective measures are in place, and show that the enterprise can achieve
compliant emissions. If the review or audit is passed, IPE will subsequently
remove the violation record from the “supervision records” section of the Blue
Map Database. For details, please consult the “Guide to Addressing and

Removing Environmental Supervision Records.”

13. FEVR 55 EZ W EHE energy and climate data:
R L 7 A B2 RESASE AL 2 A HE S 8 s - AR R 7 P LA I IPE 75 B
AR S 2 58E (PRTRO - & BUHAN A I & ##E _EIR T EEE R - Suppliers’
annual data on energy use and greenhouse gas emissions. Suppliers can disclose
their annual data through IPE’s pollutant release and transfer registry (PRTR)

platform or through other public platforms.

14. 15 FeIHE UL 2 85 pollutant release and transfer (PRTR) data:
PEN R E R IEAT . RASHIKTS 38 BRIR S S e 5l . 1t
R AT LSS IPE BV RS R B (PRTR) P& B b AT &
Pige FIRSFEEEHPE . Suppliers’ annual data on resource usage, air and water
pollutant discharge, and solid waste release and transfer. Suppliers can disclose
their annual data through IPE’s pollutant release and transfer (PRTR) data

platform or other public platforms.

15. {5 /KEEHF AL FE i centralized wastewater treatment facility:
g5 B8 5T ISR IEIK, NP UL AR B SR (R /K Ab B R 55 9F
HHE/K BE #5158 2IAH IS HE bR 1 3R B Al BT LA, CF5 2 P B AN S A (1)
WG KA. XE(EEERTIEX . FFRX DI REMSE) KK

LbFE 27, An enterprise or agency that collects effluent via receiving pipes or

*biE XS E TS R HEROE A (GB30484-2013))



channels or other means from two or more pollution-discharging entities,
provides wastewater treatment services, and then discharges water that is able
to comply with the requirements of relevant discharge standards. Such facilities
include various sizes and types of municipal wastewater treatment plants and
wastewater treatment plants for areas or districts (including industrial parks,

development zones, and industrial clusters).™

1% This definition references the Battery Industrial Pollution Discharge Standards (GB30484-2013).



e NRIZAREE >, WEHERESEN (BT “mE” M gV fEATRR
IR, AR EROR, RAETINRRIZD)

NOTE: For underlined terms, please refer to the “terms & definitions” section. (Since
the terms “brand” and “supplier” appear frequently in the evaluation guidelines, these

terms are not always underlined in order to facilitate readability.)

Section 1 - Y4iE 53i&BH Responsiveness and Transparency

1.1 AR TTEHE (8 7))
Respond to enquiries and engage with the public (8)

il v e VA= B e/ B Z 8 e Sers /AR CINE V¥
How does the brand respond when notified that its suppliers have been found to

have environmental violation records?

A BTG AR A ST SRE BRI R, (0 49)

B AhfREIN LRI, FFRHG MBI MA@ (2 70)

C At RN R R 17 i P P 5 e R ) i, - (R 7 1 1 AT - (4 93D
D WA BEEREE, ZRURT N R ad 7 5 S 8 LS 0 B 5 B e O
(6 4

E AMERIREG N, FREBCE S5 A28 5 438 LV i A 35 14 005 3 s O

]
(871

A Brand does not yet provide public channels for inquiry or responses. (0)
B Brand responds stating that all environmental violation issues raised will be
looked into. (2)

C Brand appoints someone to follow up on suppliers with environmental violation

issues and pushes suppliers to issue public statements. (4)

D Brand conducts in-depth follow-up and appoints someone to investigate and

regularly communicate with stakeholders about environmental violation issues at

suppliers and the status of corrective actions. (6)
E Brand appoints someone to communicate with stakeholders on at least a

quarterly basis about environmental violation issues at suppliers and the status of

corrective actions. (8)



1.2 #EZNE PN EE (4 93D

Promote supply chain transparency (4)

i RELADART ] 23 AR 23 T AE AR LN B I 2

How does the brand provide information to the public about its supply chain in

China?

A R AMEESN A B, (0 7)

B Wi AAAETEME N R 44 5, BAHES) 222D 20% 7R He At B o FoAth y 2%
NS AR IR E . (150

C dh B D RE TP AERMN AR, W ERMNME L) . sz 2> 40%
FE RN HA 7 S S2 A R B B . (2 7))

D A EDRFE AR R M NI A2 8, 5 B A RN ) BlafEsh

N

/b 60% (M N E I HAR 7 A 52 8 A AR I E . (3 70)
E AR DRRE A RN A2 5, s R RN T, gt
o2 e 1t P S R AR T P AU R o BBl 28 /b 809 (E it I iyl i HoAth 5 3K
BN AR HABER I M E - (470

A Brand has not disclosed a list of its suppliers in China. (0)

B Brand has published a list of its suppliers in China, OR has pushed at least 20%
of its suppliers in China to use other means to accept public supervision of their
environmental performance. (1)

C Brand updates published list of its suppliers in China at least annually, including
direct supplier factories, OR pushes at least 40% of its suppliers in China to use
other means to accept public supervision of their environmental performance. (2)
D Brand regularly updates published list of its suppliers in China at least annually,

including direct and indirect supplier factories, OR push at least 60% of its

suppliers in China to use other means to accept public supervision of their
environmental performance. (3)
E Brand regularly updates published list of its suppliers in China at least annually,

including direct and indirect supplier factories, and presents this information in a

map or other user-friendly format, OR pushes at least 80% of its suppliers in China
to use other means to accept public supervision of their environmental

performance. (4)



Section 2 - ¥t 5B 4T3 Compliance and Corrective Actions

2.1 FESTALN AR I ZHLE] (10 4

Establish a supplier environmental performance screening mechanism (10)

b L 7 2 7 (A T A B LA R R 50 (R I B P 85 XS, S 5 i i A
FEIR B ?

Has the brand established a screening mechanism to identify environmental risks

in its supply chain and inform problem suppliers of their environmental violations?

A AR RG] (040

B /AT E RN S0, S NI AT AHEN . (2.5 43

C M AT B RGN ISR, LR R L], B TE R R,
R RAEH U, (55

D SR AT B R BE N R A BT & 0L, ST LN P A AL, TR 2R AT
iz, FExtRGRIEHWH. (7540

E bR AT B SR BEN B IAE A0, G ST AN R A R AL, TR 2R AT
ke z, VORI R N R, KIS SR i CE AR R e N S, FEXT
RRAGREHTH. (105

A Brand has not yet established a screening mechanism. (0)

B Brand publicly requires supplier environmental compliance in writing, such as in

supplier code of conduct. (2.5)

C Brand publicly requires supplier environmental compliance, has established a

supplier screening mechanism, screens suppliers on at least an annual basis, and

issues explanations on its screening results. (5)

D Brand publicly requires supplier environmental compliance, has established a

supplier screening mechanism, screens its suppliers on at least a quarterly basis,

and issues explanations on its screening results. (7.5)

E Brand publicly requires supplier environmental compliance, has established a

supplier screening mechanism, screens its suppliers on at least a quarterly basis,

and issues explanations on its screening results. Screening scope includes potential

suppliers, and the brand has adopted requirements for environmental compliance

in order for potential suppliers to be approved for business relationships. (10)




2.2 JEBH PR RO 2T U] (16 7))

Push suppliers to take corrective actions and publicly disclose actions taken (16)

fib RO 7 9 T (] AU N 7 e A B R B e, I TR ?

Does the brand requires its suppliers with violation records to take corrective

actions to remediate their environmental violation issues and provide public

explanations of actions taken?

A dhBCH SR TR, (09

B b A A s R VS N R . (4 20D
(:m%%@WMM)*ﬁ%&,ﬂ:iMﬂﬁﬁﬁth?F§§W?§E%ﬂ\
JritsEEsh e, (8 73)
D HEZH ] U N B o, SRS IE ¢, /R S A G 5 VA B S R
(12 41
E dh R RFEEESD N R R I L 5, /DR S Al v iE HESh e
I 41 2l 28 e R HL 28 T i ) SR I B 5 88 2 O A S BE YR S R AR A B
P Ay G e B Hdle, S A I B AT, (16 73

2

A Brand does not yet push suppliers to adopt corrective action plans. (0)
B Brand commits to stakeholders to push suppliers to implement corrective actions.
(4)

C Brand pushes problem suppliers to implement corrective actions and conduct

information disclosure about their violation issues, and communicates with

stakeholders on at least a quarterly basis about progress made. (8)

D Brand pushes problem suppliers to implement corrective actions and remove

violation records, and communicates with stakeholders on at least a quarterly basis

about progress made. (12)

E Brand continually pushes suppliers to remove violation records and

communicates with stakeholders on at least a quarterly basis about progress made,

AND pushes for problem suppliers that have completed corrective actions and

publicly disclosed explanations to consistently publish their annual climate and

energy and PRTR data or to disclose their online monitoring data. (16)




2.3 KRG LA (8 43

Responsibly manage wastewater treatment (8)

i R T BE N TR BN R 0 ROK AR B S HE IR AT, JFRREA B BESE A 275 7K
5 T A P i ?

Has the brand identified suppliers’ path of wastewater treatment and discharge,

and if so, has the brand extended environmental compliance requirements to

centralized wastewater treatment facilities?

A RBP4 IR K AL B S HE O AR 3 AT A TF . (0 4D

B il R I 7K YT el s BRI S LB R AT A A B, RN B K TS
Y RS AR S 7 A T 10 B L HE N 175 K SR R A B R it T 44 B, DA H 557K
A5 b b P it 2 1R 20 52 I BERBCRRE . (2 43)

C i HESN KI5 G v RS £k 2 7 2 T 150 BH HCHE N 75 7K 48 A A 343 94 it HE s 11
(IR ME I B CAnFELR I, 5 = BATRMEEE) . (490

D fh RS K E A B AN AR R Ia ], TR RS CEME R, i
R RAE U s FEHES A L RS 5 R0 A77E 2RI B0 1) 75 7K 4 o A P2 it SR X
Ot E. (6 40)

E bR s K E P A FE R N Nfr R TE, T RZEFECEME MR R, M
REEFAEL U FEEshTE ARE T A FE Wit Be ol 34T (5 B A TT SRR 15
sk, BAORERSH s E. (8 7))

A Brand has not yet begun to publicly disclose information about its suppliers’ path

of wastewater treatment and discharge. (0)

B Brand conducts differentiated management based on supplier wastewater
pollutant volume and type,™* has identified and pushed high-risk suppliers for

wastewater pollution to publicly disclose the name of centralized wastewater

treatment facilities receiving their wastewater, as well as the discharge standard

stipulated in the agreement between the centralized wastewater treatment facility

and supplier.** (2)

C Brand pushes high-risk suppliers for wastewater pollution to publicly disclose

their monitoring data for wastewater that is discharged to centralized wastewater

BRI RIS R B L (5K SR A HEIRRE (GB 8978-1996))

ORI APAT B R 7 BT AR, 0T BRI ¥ K S AR R VT A A Ak B AL

13 Categorization for class | and class Il pollutants references the Integrated Wastewater Discharge Standard (GB

8978-1996).

" If the supplier does not adopt national, local or industrial standards, then the wastewater treatment agreement
between the brand and supplier must be provided.



treatment facilities (such as real-time monitoring data and third-party monitoring
data). (4)

D Brand incorporates centralized wastewater treatment facilities into screening

scope, conducts screenings on at least a quarterly basis and issues explanations of

screening results; AND pushes suppliers to notify centralized wastewater

treatment facilities with environmental violations to adopt corrective measures. (6)

E Brand incorporates centralized wastewater treatment facilities into screening

scope, conducts screenings on at least a quarterly basis and issues explanations of

screening results; AND brand pushes centralized wastewater treatment facilities to

implement corrective actions and disclose information or remove violation records,

and communicates with stakeholders on at least a quarterly basis about progress

made. (8)

Section 3 - IEHSEEHLNEE Extend Green Supply Chain Practices

3.1 R I PN BE P AR M B m O BE N RS (14 43D
Identify and manage high environmental impact suppliers along the supply chain
(14)
vt WL 153 0o A 5 M A v P B AV R AT 1R, AR LA R, HES [l N
PN PR B A HY A T B 2

Has the brand identified suppliers with comparatively high environmental impacts,

screened them for environmental compliance, and pushed problem suppliers to

implement corrective actions for their environmental violations and provide public

explanations of what actions have been taken?

A R AR BRI AR R . (0 A1)

B KA PRI S I 5o (A . P AT 2 SR, TR PR R A v R (R LR
HATFERAEE S, (355
C hh R IR S s = A R B I NS RVE L, TR R B E A E R &R
e RGERIER Y. (75
D i EAES PR BT M = I BE R B X, R U AT (B B AT, B
ZEf A g v E s d R . (105 43
E mb HESH A SR S2 e 45 v R S e A o, BRI sk, B0 5 A
Jiii@EEshidt . (14 43

/|




3.2

A Brand has not yet differentiated high environmental impact suppliers. (0)
B Brand classifies suppliers according to environmental impact, differentiates

suppliers with comparatively high environmental impacts, and publicly requires

environmental compliance from these suppliers. (3.5)
C Brand incorporates high environmental impact suppliers into its screening scope,

conduct screenings on at least a quarterly basis, and issues explanations of

screening results. (7)

D Brand pushes high environmental impact suppliers to implement corrective

actions and disclose information about their violation issues, and communicates

with stakeholders on at least a quarterly basis about progress made. (10.5)
E Brand pushes high environmental impact suppliers to implement corrective

actions and remove violation records, and communicates with stakeholders on at

least a quarterly basis about progress made. (14)

HES) SN i For 2 e B BEN R (8 4
Push suppliers to screen their own upstream suppliers (8)

NTHY IS Lyt 2y NS IR 2 VAT el w2 A R o s A
A AT ?
Has the brand pushed its direct suppliers to screen their own upstream suppliers

iy

CALZOPSHIATH

for compliance problems and pushed them to provide public explanations of what

corrective actions they have taken?

A AR ICE 8478, (0 73

B i hE i B R 5 I ST S HE B S A 2 e BRI R . (2 )

C Wb RRHEBHE N e 2 7 B AR S R A AL, TR B R E kR, X
BRGEREHTH. 455

D HEN I HES) AR, B AT E B AT, BAEEE SR
JrbiEEs st E. (640

P VAT o) R A PO 4 7 . M R A Y RS B e AR LA B E e
B B HESI R S AN NAT IR bR, R AT . (8 43

2

A Brand has not yet taken effective action. (0)
B Brand pushes suppliers to screen their own upstream suppliers through such

means as supplier trainings, written guidances, etc. (2)



CBrand pushes its supplier(s) to establish a supplier screening mechanism, conduct

screenings on at least a quarterly basis, and issue explanations of screening results.
(4)

D Brand’s supplier(s) pushes upstream supplier(s) to implement corrective actions

and disclose information about violation issues, and communicate with

stakeholders on at least a quarterly basis about progress made. (6)
E Brand’s supplier(s) pushes upstream supplier(s) to implement corrective actions

and remove violation records, and communicate with stakeholders on at least a

quarterly basis about progress made; OR brand pushes for environmental

compliance to be incorporated into industry procurement standards and issues

public explanations. (8)

Section 4 — FTREVEHE Energy Conservation and Emissions Reduction

4.1 B PR RS R BEVR 5 SR EHE (12 41
Push suppliers to disclose energy and climate data (12)

fil T A 15 T R e N B I A B RE YR 5 T AR R F AR 7 2 TR

PN P s 4 R, ) A B T Ul B ROCR,, RSB R A N R A R I ?
Does the brand set up annual energy usage and greenhouse gas emissions
reduction targets for its suppliers in China? If so, does the brand issue explanations
about reduction results to stakeholders based on supplier-disclosed data, and

continue to track supplier environmental performance?

\

A b R R 8 BT FE SR LR R (R REIR SR = R FHE E br. (020D
B A LRI 8 5 M 1€ JF T AT A X E e I B R R AR P IR S iR =R
RIEHE A bR, IS ST AR RSN R SR s sl R T RE I A
PN R R VE S REA G MR SR R HEAT SE T MR SGat s SR At A i)
BEAT(E BT BB Mad st . (2 70

C/D/E hEHESNZ 5T 3h 00 7L 0 (1 N T 30 3 4 R B R il == UM H
JBCEHE, FEURGE A IR, A A 8 7 IR HERCR . (R S 5 T Rl 3ESh

PN I LE K450, 50 10 70)

A Brand has not yet set up annual energy use and greenhouse gas emissions

reductions targets for its suppliers in China. (0)



4.2

B Brand sets up and publicly discloses annual energy use and greenhouse gas

emissions reductions targets for its suppliers in China based on environmental
impact, and clarifies the number of its suppliers in China that are included in these
reduction targets; OR brand incorporates supervision records on energy efficiency
into the scope of supplier screenings, AND pushes suppliers with noncompliant

energy use practices to implement substantive improvements and disclose

information about their violation issues or remove violation records. (2)

C/D/E Brand pushes suppliers in China included in these reduction targets to
disclose their annual energy use and greenhouse gas emissions data, and issues
explanations to stakeholders on reduction results based on supplier-disclosed data.
(Score is calculated based on the percentage of suppliers included in these targets

that disclose data, with the maximum score standing at 10 points).

) BN 7 5% e U5 A B R M (12 99)

Push suppliers to disclose pollutant release and transfer data (12)

a5 B0 E B AE A AR I P ) A BE T SR HE H AR 7 o 1 e N R
Y, A 0 U BIRHEROR , R RFERBER BN R A BRI ? Does the
brand set up annual pollutant emission reduction targets for its suppliers in China?
If so, does the brand issue explanations about reduction results to stakeholders
based on supplier-disclosed data, and continue to track supplier environmental

performance?

A i LT R 8 B X R SR PN R A S AR H b (0 20D

B A R M 858 5 M 1R I 8 I R AT At 0 A2 He 8 L 7 1R 68 B 3 e Wk
b, WS SR TAIAE RN AR, (2

C/D/E hhEHESDZ 5 RT3 I 7L SR (1 L 7 30 2 4 S s e D HE LS #e i
B, FERGE AT, 1R 7 U IRHRROR . O SEFr 5 TR HE ) i
LR LR AT 5), 7 10 43D

A Brand has not yet set up annual pollutant emissions reductions targets for its
suppliers in China. (0)

B Brand sets up and publicly discloses annual pollutant emissions reductions

targets for its suppliers in China based on environmental impact, and clarifies the

number of its suppliers in China that are included in these reduction targets. (2)



C/D/E Brand pushes suppliers in China included in these reduction targets to

disclose their annual pollutant release and transfer data, and issues explanations

to stakeholders on reduction results based on supplier-disclosed data. (Score is
calculated based on the percentage of suppliers included in these targets that

disclose data, with the maximum score standing at 10 points).

Section 5 — #EBZI ARG EIEFE Promote Public Green Choice

5.1 5l A RILFEAE NV BEI IR I LFHI ™ (8 73)
Guide the public into choosing products produced by supply chains with

comparatively superior environmental performance (8)

a5 G A AR ITEE R AN B BRI ? 2 il s g (N B
P A ADANE B 44 3% 3 2 Does the brand guide the public into paying attention
to the environmental performance of supply chains in China, and help the public

make green choices by promoting green supply chain?

A M ARIT RS TAE. (04

B i MBI A B R S AT SO, R L HE SN AR AR A B R G PR R R I T
Eo (249

C AR A TE RAGHESTE AL N B B A B R I A SR . (449
D fhkUEIT L b E S A/ELR NIES), IR A T R HEBIE R U IR
IR RS R . (6 40)

E S SR & A1E, S 5@SIFSLFRHET RE08 S e AR BLN BE A 7= B 3R
BRAMBEINMFRR, HEIARM SR EERE. (84

A Brand has not yet conducted this type of work. (0)

B Brand discloses information in annual reports or other public documents about
its work to promote its suppliers in China to improve their environmental
performance. (2)

C Brand openly publishes best practices cases of suppliers in China that have been

motivated to improve their environmental performance. (4)
D Brand guides public through online interaction and/or offline activities into
understanding its best practices cases to motivate suppliers in China to improve

their environmental performance. (6)



E Brand cooperates with stakeholders to participate in the establishment and joint
promotion of labels that reflect environmental compliance performance of the

production segment of supply chains in China to help public make green choices.
(8)



Q&A

1. 1.2 3R R B B At o v A (R B2 A B o A X v 2

What is the difference between direct and indirect suppliers, as mentioned in 1.2?
ELREAE N R N ELRE S A VT R IR R SR s TRDE AR N P R B e b i R AR TR

46 . Direct suppliers are those that have directly sighed procurement contracts with

a particular brand; indirect suppliers do not have direct procurement contracts with brand.

2. 2.1 22 M3 RERMHERIEA X HIG?

What are the differences between the suppliers mentioned in 2.1 and 2.2 versus those in

3.17

B M ASEATY, 2.0 F002.20 3.1 A B4R 87 R SR B (EAS PR T LR = S R AR 77 Bl Ak

PEIAT Since the CITI covers a range of different industries, brands' screening and pushing

of suppliers that comprise the production or processing segment of the following products

(not necessarily exhaustive) shall be respectively rewarded in sections 2.1/2.2 and 3.1:

47\ Industry

21&2.2

3.1

HLBRAR . Ah5E. IS
SN RN R N 1 3

eI SERIRFY)

T Circuit boards, cases/shells, connectors, Metal, hazardous waste
resistors and capacitors, batteries, glass
yim R T gese, Kk, FEATZ) Gk fER RS
' Fabric (including dying, washing, after Dyeing auxiliaries, hazardous
Textlle treatment process) waste
SrtoRbm T F g T
ook fran L i B I

Food Beverage

Fruit juice beverage processing, dairy products
processing, food processing and packaging

materials

Sugar, additives

Hit
Household &

Personal Care

Vedkdn . AR EE I T AR
Cleaning products, cosmetics manufacturing

processing and packaging materials

R fERIE Y
Raw chemical materials,

hazardous waste

HH . IR BRIEFY)

4. M , _
4% Paper Pulp, raw chemical materials,
Paper, print, packaging materials
hazardous waste

RE Rl FEB 2ha W B KR

Automobile Motors, spare parts, tires Steel, rubber, hazardous waste
B B JE R fals RS
Leather Leather Raw hides, hazardous waste
i} RS A& H

Brewing

Alcohol, packaging materials

Not applicable




3. 2.2v 2.3, 3.1, 3.2 FREMENERMERENILR, RELAED (IR
FioRAE TR PRENE=TIFHHEX?

Does supplier record removal mentioned in 2.2, 2.3, 3.1 and 3.2 require the completion of
an on-site third-party audit as outlined in the “Guide to Addressing and Removing
Environmental Supervision Records”?

A0 SR R 0 TR) R N R T R I B A%, e 1) BRAM BRI R R A, GIE B R
TR, FTCASEBUE ARG 2) B (IS I d s B 7 200 Hont 28 =5 Bl
R I E BoR 3) WA @ IPE MK A RATE, AT DU ERE ML 5%
If a brand conducts a targeted audit of a problem supplier that 1) confirms the reason for
the environmental violation, and verifies the completion of corrective measures that will
enable the enterprise to achieve environmentally compliant emissions; 2) covers the scope
of third-party on-site audit requirements raised in the “Guide to Addressing and Removing
Environmental Supervision Records”; and 3) the audit report is disclosed via IPE’s website

to the public, then the violation record may be removed.

4. 2.2 K EM 2.3 K C 3R HIFEL BT EHE A FFin s B ?

How should online monitoring data disclosure, as mentioned in section 2.2 part E and
2.3 part C, be conducted?

GARE) « CRATGEBIEE)  (EFRE S A7 RN AR ATk

GAT) ) SRR RUMECR FM, oo B CHETS B 1 AT 1 0 PR i B AN ¢ it 22
Ko db R HE A N R PT DI I &4 AR AR 1) B AU P Ak B AT I S B A &
oY IPE Pk A FF 7R 2R IS I 04 . Laws and regulations such as the Environmental
Protection Law of the People’s Republic of China, Air Pollution Prevention and Control Law
of the People's Republic of China, and the Measures for the Environmental Management
Registration of Hazardous Chemicals (for Trial Implementation) raise requirements for the
standards and frequency of self-monitoring at key pollution-discharging entities. Brands’
suppliers in China can publish their data on the self-monitoring information disclosure
platforms for key monitored enterprises of provincial-level environmental protection

departments, or disclose their online monitoring data on IPE’s website.

5. 3.2 W EFREBEFEESAPANTIREIRERFT 2ARE?

What does it mean for a brand to push for environmental compliance to be incorporated
into industry procurement standards, as mentioned in section 3.2 part E?

an R HESIRE PRI S R NAT AR v, HES) R i BRI R R, 42 Rz AR BT R
Wy, BB AT b A AT A S AE B I R AT S R At b AT LRI 5 44 B

The brand promotes environmental compliance to be incorporated into industry standards,

encourages same-industry brands to jointly commit [to these standards], and conducts



procurement in accordance with the standards OR promotes the industry to establish and

publish a procurement “white list” on the basis of supplier environmental compliance.

6. 4.1F04.2 BABMER?

How should sections 4.1 and 4.2 be implemented?

PL 4.1 A, 5 EESE Taking section 4.1 as an example, brands must:

1. BB AR FE B N BE B T RE U SR = U E bR, e R AR e
2017 L 2016 A HLTE AR 5%;

Set annual energy usage and greenhouse gas emissions reduction targets. E.g.,
Compared to 2016, the brand’s supply chain in China must reduce energy consumption
by 5% in 2017,

2. Wi 5T SRR N R R, flan. SEEE 10 RAEEMN S 58
JIEFERAFIE , PASEILCE I H 3
Determine a certain number of suppliers in China to participate in emissions reduction.
E.g. Brand selects 10 suppliers in China to participate in energy consumption reduction
projects in order to achieve the set goals;

3. W RAESN 2 5 AR AT Bl LR A4 L 1 R AF B RE VR TR U G . ORI
P A THE 1A 25 T7 A T U R RCR. IR 52 bR 5 - Rl 20 41 2 7 1 B 2845
730, Bl gL E 10 ZAERMNE S SRR H, PLRBlBOE R HAR. a0
RSl 10 KIEARAL N 3 55 2016 Al 2017 4F B GEVR 5 0 = SR HEBCE R, MR
w77 AT U I AR IRHEROR, BRI 10 43 HEsh 1 K, BRI 14
PR HE, DU TN 70 B
Promote participating suppliers in China to disclose their annual energy and
greenhouse gas emissions data, and use this public data as the basis for disclosing the
results of emissions reduction efforts to stakeholders (based on the actual percentage
of suppliers achieving targets). E.g.: Brand selects 10 suppliers in China to participate in
emissions reduction projects in order to achieve its set goal. If the brand pushes all 10
of these suppliers to publish their 2016 and 2017 annual energy consumption and
greenhouse gas emissions data, and publicly explains its energy reduction and
emissions reduction results based on this data, the brand will receive 10 additional
points. If the brand only succeeds in pushing one supplier to publish data, the brand
will only receive one additional point. If scores are between integers, they will be
rounded up to the nearest integer.

Ve BRERE AR AT E AN R BRI 2 5 SEIL B B EE R HE H R

Note: Each year, brands may choose different suppliers to participate in the

implementation of supply chain emissions reduction targets.



